
Navigating a website can sometimes feel like walking through a maze — especially when your visitors arrive with
messy, real-world search terms that rarely match your carefully chosen keywords specialist clinic website exactly.
As a UK-based web designer with over 12 years’ experience building small-business sites and specialist clinics, I've
seen this all too often. The challenge? Guiding visitors to their “next steps” gently and effectively without
overwhelming or pressuring them.

In this post, we’ll explore how to use soft CTAs (calls to action) aligned with the user’s natural journey and intent.
Alongside this, we’ll highlight industry standards like Google Search Central’s helpful content guidance and how
real-world usability testing—including simple, task-based mobile checks—can clarify your navigation flow. We'll
also reference trusted companies like Releaf and draw attention to common usability insights from organisations
such as WebFactory Ltd.

https://cheapwebsitedesigner.co.uk/blog/designing-websites-for-complicated-search-queries-a-lesson-from-specialist-healthcare/


Why Showing the Next Step Matters — Without Being Pushy
Your website visitors arrive with questions, uncertainty, and hope to find help quickly. They typically search using
natural language that mixes intent with incomplete or approximate terms. For example, someone might type “help
for back pain near me” instead of “back pain physiotherapy clinic London.”

This “messy” real-world search language isn’t a problem — it’s just how people think and speak. However, it
means relying solely on exact-match keywords on your homepage or navigation can frustrate visitors. Instead,
understanding intent lets you craft content that reassures fast and guides gently to the next logical action.

A pushy next step can backfire. If you slam your visitors with aggressive “Buy Now!” buttons or force them into a
contact form before they’re ready, you risk losing trust and increasing bounce rates. The goal is to create an
intuitive, soft, and natural progression through your site.

What is a Soft CTA (Call To Action)?
A soft CTA is an invitation to take the next step without pressure. Unlike direct imperatives ("Book Now!"), soft
CTAs offer encouragement, clarity, and choice, such as:

"Learn more about our treatments"

"See how the process works"

"Contact us for a friendly chat"

Soft CTAs align with your visitors’ stage in the user journey, building trust and readiness before asking for a
commitment. A solid soft CTA lets visitors feel in control and valued, making them more likely to engage
genuinely.

Homepage Clarity and Fast Reassurance
The homepage is your digital welcome mat. It needs to give visitors what they want in seconds — clarity on who
you are, what problems you solve, and simple options to explore more.

Companies such as Releaf, a specialist clinic in the UK, use homepages that quickly convey their services with plain
language and no jargon. They don’t try to cram every service into one page or hide contact info behind multiple
clicks.

Tips for Homepage Design that Supports Next Steps

1. Headline speaks human: Use headings that reflect how real people talk. Instead of "Physiotherapy and
Rehabilitation Services," try "Pain relief and movement help near you."

2. Primary message upfront: Make your main offer or solution obvious. For example, "Fast, friendly help for
back pain" right near the top.

3. Soft CTAs immediately visible: Below your key message, offer clear next steps. “Explore treatments” or
“Check your eligibility” work well.

4. Contact details available: Phone numbers or chat links visible without hunting.

Navigation That Follows Learning Order
Navigation menus — often a bane for site visitors — should mirror the way people learn and decide. From early-
stage curiosity ("What options do I have?") to later-stage action ("How do I book?"), menus and page flow must be



intuitive.

This is where Google Search Central’s helpful content guidance is helpful. It emphasises prioritising content that
meets users’ needs at each point, not just trying to chase keywords for SEO.

Structuring Navigation by Intent Layers

Discover: What services are offered? What’s involved?

Evaluate: Evidence, reviews, comparisons

Decide: Pricing, booking, contact options

By structuring menus and page links according to this flow rather than keyword stuffing, you reduce overwhelm
and help visitors self-serve answers, making your soft CTA nudges feel natural.

Testing Your Soft CTAs with Mobile Usability in Mind
Almost 60% of visitors frequently use mobile devices first, so testing your next step prompts on phones is critical. I
follow an informal, task-based mobile usability testing approach:

1. Start on the homepage using a real mobile device.

2. Think aloud or note the visitor’s thought process — are next steps clear?

3. Try common messy search terms that people use — can visitors find answers?

4. Check if soft CTAs stand out but don’t dominate screen space.

5. Assess loading speed and button sizes for tapping errors.

This simple, real-world approach complements automated tools and aligns with Google's mobile usability priorities,
helping catch issues that might hurt conversions silently.

For an example of respectful and quality images supporting user experience without being gimmicky, check out
how WebFactory Ltd sources photos thoughtfully, such as from Unsplash, to provide visual context relevant to
content rather than placeholders.

Summary: Best Practices for Showing Next Steps Without Pushiness
Principle What it means How to apply Understand messy search intent Visitors rarely use exact keywords Write
content that answers natural language questions Use soft CTAs Next steps invite instead of demand “Learn more”
instead of “Buy now” buttons Clear homepage messaging Fast reassurance builds trust Headline speaks human;
contact visible immediately Navigation follows user journey Logical structure mimics decision-making stages Menu
order: Discover, Evaluate, Decide Test on mobile devices Most visitors use phones first Task-based checks ensure
CTAs and flow work in practice

Further Reading and Tools
Google Search Central - Helpful Content Guidance

Releaf - Example of clear homepage and soft CTAs in practice

WebFactory Ltd - Thoughtful visual content sourcing

By balancing clarity, empathy, and subtle guidance, your site can help visitors find the right next steps without
pressure. This respectful approach not only improves user satisfaction but boosts your SEO health as Google



rewards genuinely helpful content tailored around user intent.

Remember, your website is a conversation, not a sales pitch. Let the next step invite, not shove. Your visitors —
and your bounce rates — will thank you.


