
Since its introduction, the Moz Domain Authority (DA) metric has been a cornerstone in SEO analytics. But the
SEO landscape is evolving fast, especially with the rise of AI-driven visibility tools. As we step further into 2026,
many marketers ask: Does Moz Domain Authority still hold relevance? This article explores that question by
comparing traditional SEO metrics like the Moz DA with emerging AI visibility concepts, highlighting differences in
how companies like Semrush, Writesonic, and Moz themselves are innovating SEO measurement.

Understanding Moz Domain Authority and Its Legacy in SEO Metrics
You know what's funny? moz launched the domain authority metric over a decade ago as a predictive score (1-
100) of how well a website would rank on search engine result pages (serps). It combines multiple signals such as
link equity, site age, and linking root domains to give SEO teams a snapshot of domain strength.

Over the years, DA became widely used not just for tracking https://businesscloud.co.uk/news/top-tools-for-
tracking-brand-visibility-in-ai-search-2026-comparison/ progress but also for competitor analysis, link building
prioritization, and even content strategy validation. Though it isn’t a Google ranking factor, it correlates strongly
with search performance, making it invaluable for in-house SEO teams and agencies alike.

The Rise of AI in SEO Visibility: Enter the AI Visibility Toolkit and AI Visibility Score

Despite the enduring popularity of Moz DA and traditional rank tracking, a new wave of AI-powered SEO analytics
is reshaping how marketers view "visibility" online. The AI Visibility Toolkit and AI Visibility Score, offered by
select platforms, represent this shift.

AI Visibility Toolkit: A suite of tools that leverage artificial intelligence to gather multifaceted data on SEO
performance across multiple AI-powered search engines and digital platforms.

AI Visibility Score: A composite score, similar in spirit to DA, but that incorporates signals from AI-driven
content discovery and emerging search engines beyond traditional Google metrics.

This approach recognizes that 2026’s SEO involves more than just Google’s legacy algorithms; it also requires
monitoring how AI agents, voice assistants, and new search engines impact content discovery and rankings.

Traditional SEO Rank Tracking vs. AI Visibility
Rank tracking tools today, including Moz's own, Semrush, and others, still function primarily by monitoring
keyword rankings and backlink profiles on Google and possibly Bing. But AI Visibility solutions expand coverage to
include:



Tracking content visibility on AI-powered search engines ranging from established players like Google Bard
and ChatGPT to emerging niche AI engines.

Monitoring prompt interactions, which is critical for brands working with AI language models to ensure their
content surfaces in AI-generated answers.

Integrating social signals and real-time user engagement that AI uses to personalize search results.

For SEO pros, this means traditional rank metrics such as Moz DA metric and keyword rankings are now just one
piece of a far more complex visibility puzzle.

AI Platform Coverage Differences: 2 Engines or 10?

One of the biggest factors setting AI Visibility Toolkit providers apart is the breadth of search engines and AI
platforms monitored:

Vendor AI Engines Covered Traditional Engines Included Moz 2 (Google Bard, ChatGPT) Google, Bing Semrush 6
(including Google Bard, ChatGPT, and niche AI engines) Google, Bing, Yahoo Writesonic 10+ (extensive AI chatbot
and search engine integrations) Google primarily

Marketers working with AI-generated content benefit from platforms with wider engine coverage, capturing how
their brand ranks not only in Google SERPs but also within AI-driven answers.

Pricing Models: Add-on, Tiered, Prompt-Based, and Enterprise Options
With AI SEO metrics still maturing, pricing models differ considerably from traditional SEO tools, reflecting the
complexity and novelty of prompt usage and AI monitoring:

1. Add-on Pricing: Semrush and Moz often offer AI visibility modules as add-ons to their existing SEO toolkits,
allowing incremental adoption. For example, tracking the AI Visibility Score requires an additional premium
subscription.

2. Tiered Plans: Writesonic’s AI-centric pricing models segment customers by AI prompt volume or checks,
enabling flexibility for marketers who depend heavily on AI content generation and visibility tracking.

3. Prompt-Based Billing: Platforms like Writesonic charge based on the number of AI prompts submitted or
AI-generated content evaluated, which directly ties SEO visibility costs to AI content output.



4. Enterprise Plans: Larger brands and agencies can negotiate custom pricing bundles incorporating prompt
tracking, prompt set building, and expansive AI engine coverage, providing integrated dashboards alongside
Moz’s traditional SEO metrics.

Prompt Tracking and Prompt Set Building: The New Frontier

One of the emerging competencies in 2026 SEO is prompt management. Brands using AI content generation
tools and optimizing for AI search engine results need to manage and track:

Which prompts lead to the highest AI Visibility Score improvements.

How different prompt combinations impact search performance across AI engines.

How prompt sets (collections of optimized prompts) drive scalable SEO campaigns in AI-driven environments.

Tools like Writesonic excel in this area, enabling marketers to build prompt sets, track their performance, and fine-
tune language inputs. Moz and Semrush have begun incorporating basic prompt tracking features into their
platforms to stay competitive, but this capability is still developing at scale.

So, Does Moz Domain Authority Still Matter in 2026?
The short answer is: Yes, but with important caveats. Moz DA remains an essential and trusted metric for
traditional SEO campaigns, link building, and competitor benchmarking. It is especially valuable within
organizations focused on ranking well in Google’s organic search results.

However, domain authority alone no longer tells the full story of online visibility. Integrating AI Visibility Scores
and monitoring prompt-driven rankings on multiple AI-powered engines is increasingly vital for a holistic SEO
strategy.

For marketing teams today, the best practice is to:

1. Continue using Moz DA alongside other traditional SEO metrics like backlink profile quality and keyword
rankings.

2. Invest in AI Visibility Toolkits to track emerging AI search engine ecosystems where voice assistants and
chatbots dominate.

3. Adopt AI prompt management tools and analytics—like those offered by Writesonic—for brands producing
large volumes of AI-driven content.

4. Watch pricing models closely, balancing add-on AI tools with tiered prompt consumption to manage costs
strategically.

Conclusion: Embrace Domain Authority and AI Visibility Metrics
Together
In summary, while Domain Authority and the Moz DA metric remain relevant and useful, the future of SEO
measurement in 2026 transcends legacy metrics. AI-driven visibility scores, coverage of multiple search engines,
and prompt tracking capabilities are transforming how marketers assess and optimize their web presence.

Companies like Semrush, Writesonic, and Moz are pioneering these hybrid approaches, blending traditional and
AI-focused SEO insights. To stay competitive, marketers must adopt a multifaceted approach that honors the past
while embracing AI’s future.



Embracing this dual strategy ensures your brand remains visible—not just on page one of Google—but across the
expanding universe of AI search engines and conversational platforms shaping digital discovery today and
tomorrow.


