New Hampshire Dealership Recognized for
Customer Experience and Vehicle Sales

McFarland Hyundai, a dealership based in North Hampton, New Hampshire, has been named a
2026 winner by Corporate Vision in the Automotive Awards. The dealership received the Best
New and Used Car Dealership 2026 award for New Hampshire, as well as the Outstanding
Customer Experience Award 2026 for New Hampshire. The dealership describes its team as
supporting customers from their first test drive through their next service visit, and thanks the
New Hampshire Seacoast community for choosing, recommending, and returning to it.

How New and Used Vehicle Dealerships Operate

Dealerships that offer both new and used vehicles serve a broad range of customers. New
vehicles come directly from manufacturers and typically carry the latest features, full
warranties, and the newest model-year designs. Used vehicles, on the other hand, have had
previous owners and often come at lower price points. Many buyers turn to used vehicles
because they allow access to models that might otherwise be out of budget. A dealership that
stocks both types can appeal to shoppers at different stages of life or with different financial
goals.

The process of buying a vehicle from a dealership generally starts with a test drive. This gives
the potential buyer a chance to evaluate the vehicle's comfort, handling, and performance.
After a test drive, the customer may discuss financing options, trade-in values, and warranty
coverage. Once a purchase is made, the relationship does not end. Most dealerships also
provide ongoing automotive service, including routine maintenance and repairs, which helps
keep the vehicle running smoothly over time. This continuity from sale to service is a key
aspect of the dealership model, and it builds trust between the customer and the business.

For dealerships that operate in a specific region, such as New Hampshire, local reputation
matters a great deal. Customers often rely on word-of-mouth recommendations from
neighbors and friends. They also pay attention to awards and recognitions that highlight
exceptional service. When a dealership is recognized for customer experience, it signals to the
community that the business values its clients and strives to meet their needs. This is
especially important in the automotive industry, where the purchase of a vehicle represents a
significant financial decision for most households.

The Role of Customer Experience in Automotive Retail

Customer experience has become a central focus for many dealerships. In the past, the car-
buying process was often seen as stressful, with high-pressure sales tactics and limited



transparency. Today, many dealerships work to change that perception by offering clear
pricing, no-haggle policies, and streamlined online tools. The goal is to make the experience as
smooth and pleasant as possible, from the moment a customer walks onto the lot or visits a
website, to the time they drive away in their new or used vehicle.

A key factor in customer experience is the quality of the service department. After a vehicle is
purchased, it will need regular maintenance such as oil changes, tire rotations, and brake
inspections. If a dealership provides reliable and affordable service, customers are more likely
to return for those needs. This creates a long-term relationship that benefits both the customer
and the business. For the customer, it means convenience and peace of mind. For the
dealership, it generates recurring revenue and builds a loyal customer base.

Another important element is the attitude of the staff. Friendly, knowledgeable salespeople
who listen to a customer's needs can make a significant difference. When a customer feels
heard and respected, they are more likely to trust the dealership's recommendations. This is
especially true for first-time buyers or those who are unfamiliar with the car-buying process. A
dealership that takes the time to educate its customers about different models, financing
options, and warranty plans often earns their gratitude and repeat business.

Online reviews also play a major role in shaping a dealership's reputation. Many consumers
research dealerships by reading reviews on platforms like Google, Yelp, and social media.
Positive reviews about a dealership's customer service, pricing, and after-sales support can
attract new customers. Negative reviews, on the other hand, can drive business away. For this
reason, dealerships invest in training their staff and improving their processes to ensure that
every interaction leaves a positive impression.

The Importance of Awards and Recognition

Industry awards serve as a signal to the public that a dealership meets certain standards.
When an organization like Corporate Vision gives an award, it often means that the dealership
has been evaluated on specific criteria such as customer satisfaction, sales performance, and
community involvement. These awards can help a dealership stand out in a crowded market.
For customers, an award can be a shortcut to identifying a trustworthy business.

In the case of McFarland Hyundai, the dealership received two awards: Best New and Used Car
Dealership 2026 for New Hampshire and Outstanding Customer Experience Award 2026 for
New Hampshire. These awards cover both the product offering and the service quality. The
first award recognizes the dealership's ability to provide a wide selection of new and used
vehicles, while the second highlights its commitment to treating customers well throughout the
buying and ownership process.



The dealership's location in North Hampton places it in the Seacoast region of New Hampshire,
an area that includes communities like Portsmouth, Hampton, and Exeter. This region has a
mix of urban and rural areas, and residents often value local businesses that understand their
needs. By thanking the New Hampshire Seacoast community for its support, the dealership
acknowledges the role that local customers have played in its success. This sense of
community connection can be a powerful asset for any business.

For readers who follow the automotive industry, news about dealership awards provides
insight into which businesses are performing well. It also highlights trends in customer service
and sales practices. The fact that McFarland Hyundai won awards for both its vehicle selection
and its customer experience suggests that the dealership has balanced two important aspects
of its operations. As the automotive market continues to evolve, with changes in consumer
preferences and technology, dealerships that prioritize both their inventory and their service are
likely to thrive.

Broader Trends in the Automotive Sector

The automotive industry is undergoing significant changes. The rise of electric vehicles,
advances in autonomous driving technology, and shifts in consumer attitudes toward car
ownership are all reshaping the market. However, the fundamentals of buying and selling
vehicles remain the same. People need reliable transportation, and they want a fair deal.
Dealerships that can offer both new and used vehicles, along with excellent service, are well-
positioned to meet this demand.

For many buyers, the decision between a new and a used vehicle comes down to budget and
priorities. New vehicles offer the latest safety features, better fuel efficiency, and the peace of
mind that comes with a full warranty. Used vehicles, on the other hand, allow buyers to get
more car for their money, or to avoid the steep depreciation that occurs in the first few years of
a car's life. A dealership that stocks a wide range of both types can help customers find the
right fit for their needs.

The service department is also evolving. Modern vehicles are more complex than ever, with
advanced electronics, sensors, and software. Service technicians need ongoing training to
keep up with these changes. Dealerships that invest in their service departments can offer
customers the expertise they need to keep their vehicles in good condition. This is especially
important for used vehicles, which may require more frequent repairs and maintenance than
new ones.

As reported on corporatevision-news.com, the recognition of dealerships like McFarland

Hyundai highlights the importance of customer-centric practices in the automotive industry.
The awards serve as a benchmark for other dealerships to aspire to. By focusing on the


https://www.corporatevision-news.com/winners/mcfarland-hyundai/

customer journey from the first test drive through ongoing service, dealerships can build
lasting relationships that benefit both their bottom line and the communities they serve.

For those interested in staying informed about the latest developments in the automotive retail
space, following coverage from outlets like corporatevision-news.com can provide valuable
insights. The site regularly reports on dealership awards and industry trends, helping readers
understand which businesses are setting the standard for excellence.

Conclusion

The recognition of McFarland Hyundai by Corporate Vision underscores the value of combining
a strong vehicle inventory with a commitment to customer satisfaction. As the automotive
industry continues to adapt to new technologies and consumer expectations, dealerships that
maintain a focus on both product quality and service excellence will likely continue to earn the
trust of their communities. For residents of the New Hampshire Seacoast area, the awards
serve as a reminder that a local dealership is being recognized for its efforts to serve its
customers well.



