A Practical Guide to the On Page SEO Factors That
Really Matter

| have spent more hours than | care to count inside Google Search Console, staring at
impressions and clicks, trying to figure out why a well-written page is not ranking. The answer
almost always comes back to the same set of fundamentals. You can build the best content on
the web, but if you ignore the core on page seo factors, you are leaving visibility on the table.
These are not abstract concepts. They are technical decisions you make every time you
publish or update a page.

Let me walk through what | have learned from years of running SEO audits and fixing sites that
were stuck. | will skip the theory and focus on what actually moves the needle.

Start With What the Search Engine Sees

The first thing Google does when it crawls a page is read the title tag. This single line of HTML
tells the algorithm what the page is about. | see a lot of title tags that are either too generic or
stuffed with every keyword the writer could think of. A good title tag is specific, includes the
target phrase naturally, and stays under sixty characters so it does not get cut off in results. For
example, "How to Improve Page Speed for WordPress Sites" is better than "Page Speed Tips
for WordPress Sites and Blogs and SEO."

Right next to the title tag is the meta description. Google does not always use it, but when it
does, that snippet is what convinces a user to click. Write a meta description that summarises
the value of the page and includes the keyword once. Keep it under 160 characters. Treat it like
a micro-ad for your content.

Structure Your Content for Humans and Bots

Header tags, from h1 down to h6, create a hierarchy that helps both readers and crawlers. |
usually place the main topic in an h1 tag (the page title) and use h2 and h3 for subsections.
This is not just about formatting. A clear heading structure signals to Google which ideas are
most important. If you jump straight into body text without breaking it into sections, you are
missing a chance to reinforce your topic.

| also pay close attention to URL structure. A URL like /blog/on-page-seo-factors is clean and
tells everyone what the page contains. Avoid parameters, underscores, or random numbers.
Keep it short, use hyphens between words, and include the keyword if it fits naturally. This is
one of those small changes that adds up over hundreds of pages.



Content Optimization Beyond Keywords

Years ago, keyword density was the obsession. People would count how many times a term
appeared and try to hit a magic percentage. That approach is outdated and can actually hurt
you if it leads to awkward repetition. Modern content optimization focuses on relevance and
coverage. You want to include related terms that reinforce the main topic without forcing them.
This is where concepts like latent semantic indexing come into play. Google uses related
words to understand context. If you are writing about page speed, also mention server
response time, image compression, and caching. These supporting terms build topical
authority.

Another technique | use is TF-IDF analysis. It helps identify which words are important to a
document relative to a larger corpus. By comparing your page against top-ranking content, you
can see which terms you are missing. This is not about stuffing every term you find. It is about
filling gaps in coverage that might make your page less comprehensive than competitors.

Technical Details That Affect Rankings

Page speed is a direct ranking factor. | have seen sites drop several positions simply because
their pages took too long to load. Run your pages through a speed test and look for large
images, unoptimised scripts, and slow server response times. Compress images, enable
browser caching, and consider a content delivery network. Every millisecond counts.

Mobile-friendliness is just as critical. Google indexes mobile versions of pages first. If your site
is not responsive or has elements that are hard to tap on a small screen, you will lose traffic.
Test your pages on actual devices, not just a resized browser window. Make sure fonts are
readable and buttons are large enough to tap without zooming.

Duplicate content is a silent killer. When you have multiple pages with the same or very similar
content, Google does not know which one to rank. The canonical tag is your tool for telling the
search engine which version is the original. | always set a canonical tag on every page, even if |
think there is no duplicate. It costs nothing and prevents problems down the road.

Schema markup is another layer that can improve how your page appears in search results.
Adding structured data for reviews, FAQs, recipes, or events helps Google display rich snippets.
These stand out in the search results and often get higher click-through rates. Implementing
schema is not mandatory, but it gives you an edge over competitors who ignore it.
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Links and Images: Two Often Overlooked Factors

Internal linking is one of the most effective ways to pass authority around your site. Every page
should link to related content within the same domain. This helps Google understand the
relationship between pages and distributes ranking power. Use descriptive anchor text that
tells both the user and the search engine what the linked page is about. Avoid generic phrases
like "click here.'

Images need attention too. Every image should have alt text that describes what is shown. This
helps visually impaired users and gives Google context for the image content. Do not stuff
keywords into alt text. Write a natural description. If the image is a chart showing page speed
metrics, the alt text could be "Bar chart comparing load times before and after image
optimisation."

Keeping Crawlers Out and In the Right Places

Two files control how search engines interact with your site: robots.txt and sitemap.xml. The
robots.txt file tells crawlers which parts of your site they should not access. | use it to block
admin pages, duplicate content, and resources that do not need indexing. The sitemap.xml file
lists all the pages you want crawled. Submit it through Google Search Console and check for
errors. A clean sitemap helps Google discover new content faster.

Common Pitfalls That Undermine Everything



Keyword cannibalization happens when multiple pages on the same site target the same
keyword. Instead of one strong page, you have several weaker ones competing against each
other. Run an audit and consolidate similar pages. Merge them into a single authoritative
resource, then redirect the duplicates. This often gives an immediate boost to the remaining

page.

Another mistake is ignoring the relationship between content and search intent. If someone
searches "how to fix slow page speed," they want a step-by-step guide, not a product page.
Align your page type with what the searcher expects. A mismatch will lead to high bounce
rates and low rankings regardless of how well you optimise other on page seo factors.

| also see people fixate on one element while neglecting the rest. You can have perfect title
tags and terrible page speed, or amazing content with no internal links. The algorithm
evaluates hundreds of signals. A strong page works across all the major dimensions.

Putting It All Together

An SEO audit is not a one-time event. It is a recurring process where you check each of these
on page seo factors and adjust as your site grows. | recommend reviewing your top twenty
pages every quarter. Look at title tags, meta descriptions, header tags, page speed, mobile-
friendliness, canonical tags, schema markup, alt text, internal linking, and the robots.txt and
sitemap.xml files. Fix the issues that have the biggest impact first.

Over time, these small adjustments compound. A 0.1 second improvement in page speed
might not seem like much, but multiplied across millions of page views, it can significantly
affect user engagement and conversion rates. The same is true for every other factor we
covered.

The goal is not perfection on day one. It is steady, incremental improvement. If you focus on
the fundamentals that | have outlined here, you will build pages that search engines can
understand and users want to read. That is the real point of all this work.
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