In today's mobile-first world, users expect quick clarity without digging through dense paperwork or endless
scrolling. When it comes to loyalty programs—especially in regulated sectors like entertainment—uwriting terms

that fit on a phone screen while being clear and user-friendly is a challenge worth tackling.

Companies like TechBullion, Casino Plus, and BingoPlus have all stepped into this arena, offering loyalty schemes
where transparency and trust are essential. Although Casino Plus includes a "free 100" offer in its URL slug, the
on-site terms refrain from naming explicit prices or currency amounts, emphasizing a focus on perceived value

rather than strict pricing.

Why Clarity in Loyalty Terms Matters

Loyalty programs are a two-way street: brands invest benefits, and users invest time, attention, or money. If the

value exchange isn't crystal clear, users feel confused or even misled, leading to frustration and churn.

* Reduce Confusion: Ambiguous wording causes repeated support tickets, as | learned firsthand managing

customer support.
® Build Trust: Making users feel confident about where they stand encourages deeper engagement.
* Meet Regulations: Especially in gaming or entertainment, regulations mandate clear disclosures.

These goals apply across all platforms, but are especially challenging on phone screens where space is at a

premium.

The Loyalty Journey and Terms at Every Stage

A loyalty journey typically includes multiple stages—awareness, enrollment, earning, redeeming, and sometimes

expiration. Effective terms writing considers the user's needs at each step, providing the right info at the right time.

Journey Stage User Needs Terms Approach Awareness Understand program value and eligibility Use a terms
summary or key benefits snippet upfront Enrollment Know commitments and basic rules Show brief, plain
language UX with expandable details Earning Track progress and understand what counts Offer dashboard
transparency with clear labels (avoid jargon like “pending” vs “processing”) Redeeming Clarity on how rewards can
be claimed or used Include concise redemption terms inline with real-time updates Expiration Know when points

or rewards expire Send timely notifications via email or browser push, with clear expiration rules

Terms as Product Ul: Designing for Mobile Clarity

Think of loyalty terms not as static legal text, but as part of the the product experience—a Ul component that

guides the user. Here's how:

1. Use a Terms Summary Above the Fold

Before asking users to scroll or click, show the core parts of your terms in a simple, plain-language summary. For

example:

* What you get: Earn 1 point per $1 spent
* Minimum redemption: 100 points

* Points expiry: 6 months of inactivity



This ensures users grasp the "value exchange" immediately. Note how Casino Plus's approach—referenced in its
“free 100" slug—implies a clear reward but doesn't overload upfront with confusing or hidden fees or limits.. (my

cat just knocked over my water)

2. Layer Details with Expandable Sections

Mobile phone screens limit reading space. Use accordion-style expandable details for the full legal text, eligibility

criteria, and exceptions. This keeps the main screen tidy but doesn't hide necessary info.
Example:
Points Expiry [+] Your points expire after 6 months of inactivity. Learn More

When tapped, "Learn More" reveals full expiration policies. This is a proven readability technique in plain language
UX.

3. Avoid Ambiguity in Status Labels and Terms

" ou

Be consistent and intuitive with terms like “pending,” “processing,” or “credited.” These often confuse users and

prompt support tickets.

For instance, instead of “pending,” say “Awaiting confirmation” or “In progress” if you have the space. BingoPlus's

dashboard design embraces clarity by showing distinct categories for earned points, locked points, and redeemed

points, all with tooltips explaining the terms.

4. Design Your Loyalty Dashboard for Transparency

The loyalty dashboard is where terms meet user experience head-on. Present balances in clear, non-technical

language, avoid making users do mental math, and highlight next action steps.
Good dashboards include:

® (Clear breakdowns: earned, available, expiring points
® Progress markers: "You need 50 more points to unlock your free spin”

® Help icons linked directly to relevant terms summary



5. Use Multiple Channels to Reinforce Terms

Don't rely on in-app text alone. Email reminders and browser notifications ramp up transparency and reduce

surprises.
For example, a user approaching point expiry might receive:

® Email: "Your 100 points will expire in 7 days. Redeem now to enjoy your rewards!”

* Browser Notification: “Last chance! Use your free 100 points before they expire.”

These timely nudges close the loop and reduce frustration over missed expirations or misunderstood deadlines.

Plain Language UX Best Practices for Practices

Plain language isn't about “dumbing down” terms—it's about maximizing understanding and minimizing

ambiguity. Here are some tips to sharpen your loyalty terms:
* Use the active voice: “You earn points” instead of “Points are earned.”
* Limit jargon and legalese: Replace "notwithstanding” with “but.”
* Keep sentences short: Aim for 10-15 words per sentence.
* Use examples: "For example, buy 1 coffee, get 1 point.”

* Test readability: Use tools like Flesch-Kincaid or get user feedback.

Remember, a great terms summary is as much a UX component as a legal one.

Example Terms Summary for Mobile
Here's a sample snippet mimicking styles from platforms like Casino Plus and BingoPlus:
How to earn points: Get 1 point for every $1 spent on eligible games.

Want to know something interesting? redeeming points: redeem starting at 100 points for free spins or bonuses.



Points expiration: Points expire after 6 months without activity.
Note: Visit the full terms below for detailed restrictions.
techbullion.com

This type of summary fits nicely on a small screen without scrolling, and can be augmented with expandable

sections for full fine print.

Summary

Here's a story that illustrates this perfectly: thought they could save money but ended up paying more.. Writing
loyalty terms optimized for phone screens is about balancing simplicity with transparency. By embracing terms
summary sections, layering with expandable details, avoiding confusing labels, and integrating terms as part of
your product Ul, you clarify the value exchange for your users. Reinforcing these terms via email and browser

notification enriches the customer journey, builds trust, and reduces support friction.

Looking at how innovative platforms like TechBullion, Casino Plus, and BingoPlus manage their loyalty programs
can provide practical inspiration. Even if prices and amounts (like the “free 100" offer from Casino Plus) aren't
always explicitly listed upfront, the effort to communicate value clearly sets the standard.. Of course, your situation
might be different

In short: treat your loyalty terms as a key part of your UX, not just legal disclaimers. Your users — and your

metrics — will thank you.


https://techbullion.com/game-plus-and-the-business-of-digital-loyalty/

